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Effects of Consumers’ Perceived Risks and Benefits Toward Sharing Economy
on Attitude and Intention : Case of Home-Sharing
NAKAGAWA, Shoetsuro
Abstract
While there has been a growing interest in sharing economy in recent years, the usage intention
of the service in Japan is relatively low compared to Western and other East Asian countries. This
paper regards consumers’ perceived risks as the major barrier to the adoption of sharing economy
and elucidates the types of perceived risks inhibitating its adoption. The home-sharing service was
chosen as the research context. The first objective of this paper is to clarify the effects of consumers’
perceived risks of the home-sharing service on the attitude and intention toward the service. The
second objective is to clarify the moderating effects of consumers’ regulatory focus on the
relationship between perceived benefits and attitude toward the service. The data shows that
performance risk, physical risk and privacy risk have a significant negative effect on the attitude and
intention. Furthermore, the positive effect of social benefit of the service on the attitude is greater for
promotion-focused consumers than prevention-focus consumers.
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